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Background As social interest in environmental issues and
eco—friendly awareness spread, the New and Renewable
Energy Act was enacted. As a result, more and more companies
are purchasing REC to achieve RE100. Companies are pursuing
a so—called 'Cause marketing' strategy that participates in
reducing greenhouse gases through RE100, maintains
corporate Social responsibility, and conducts sustainable
management.

In order to revitalize the voluntary consumption of renewable
energy by domestic companies as well as individual consumers,
this study assumes an extended B2C transaction form in B2B
transactions. It presents a strategy to establish REC purchases
as a culture, especially for MZ generation college students who
are emerging as the leading consumer culture.

Methods  Quantitative data based on the survey and
qualitative data using focus group interviews were derived.
First, a survey was conducted through the university student
community to investigate the current status of university
students' perception and practice of eco—friendliness. We
proposed design elements were derived based on this.
Afterward, we proposed a design strategy for forming a REC
purchase culture based on qualitative data obtained through
free discussion using a virtual platform in the form of an app
with various eco—friendly activities.

Results  Through the results of the survey, 'accessibility',
'physical behavior', 'confirmation of contribution degree', and
'cyclable reward were required in the design for forming an
eco—{riendly culture of college students.

As a result of producing a virtual app platform and conducting
a focus group interview, it was found that college students
needed 'trendy value consumption', 'continuous change to
culture', and 'grouping that can form a consensus'.
Conclusion  The factors that should be included to form a
culture to revitalize REC purchases are as follows. First, there
should be a perception that eco—friendly products, challenges,
and campaigns are trendy value consumption. Second, due to
the influence of institutional changes at the government or
business level, and the eco—friendly practice of celebrities,
continuous changes to culture are needed. Third, it is
necessary to group people who can form a consensus in the
same area and school.
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